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T
hey managed to shed as much as 85
lbs on some bikes and gained up to a
whopping 37 horsepower on others.
This total overhaul has brought about
a renaissance for this time-honored
brand and their efforts seem to be

paying off. BMW bikes are appearing in major
Hollywood movies and on prime time TV
shows. The push for hipper and more powerful
bikes has also been very well received by the
print media. For the first time in recent memory
BMWs are receiving much-coveted ÒBike of the
YearÓ awards. Their new sexier models have
appeared on dozens of global two-wheel publi-
cationsÕ Top 10 lists and BMWÕs most popular
machine, the R1200GS was picked as the 2005
International Bike of the Year.

This year BMW Motorrad turned 83, although
they are one of the oldest manufacturers of motor-
cycles, they offer some of the youngest fleet of
bikes anywhere. Almost all their 2005/2006
machines are completely revamped from the
ground up. Their latest offerings sport new
frames, engines, final drive, electronics and com-
fort options.

ÒChange or dieÓ is the new mantra for old
time automotive manufacturers. For a brand to
survive the shift in demographics and market
trends it would need to completely revamp its
product line every 15 years or so. The alterna-
tive is too grim to think about. Automotive his-
tory is paved with the carcasses of well-known
marques that failed to shift with the times.

Most major American and European auto-

mobile and motorcycle brands have had to
deal with the recent shift in demographics.
The problem is the leading edge of the baby
boomers is approaching 60 and the younger
buying public requires completely new
thinking in product and performance design.
In the same way that in 1960s, the youth
flocked to the new Mustang and the Òmuscle
carsÓ to establish their own identity and avoid
driving their fatherÕs Oldsmobile, today they
rather not drive their fatherÕs BMW, Cadillac
or Harley-Davidson either. The first 10 years
of this century can be dubbed the Òdecade of
the big shiftÓ for automotive manufacturers.

In addition to BMW Motorcycles, another
prime example of a successful metamorphosis
in the automotive industry is the new line of

BMW
Motorrad has undergone a major transformation in the past
2 years.They have placed every one of their well-handling,highly
engineered bikes on a strict diet and exercise routine.
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The new for 2006 R1200S
is the fastest two-cylinder 
BMW ever designed.With the
optional, selectable ABS and
122 HP at the crank, this bike
can be taken straight from the
showroom floor to the track.
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•T
hatÕs a nice Beemer,Ó said a
rider on a beautiful black
Harley Road King as he
pointed to my black
K1200RS. This friendly
exchange took place at the

famous Crossroads of Time gas station, in
DealÕs Gap, NC; the Òground zeroÓ for serious
motorcycle riders in the entire Eastern coast of
our fine continent. DealÕs Gap is the home of
the infamous Tail of the Dragon; perhaps the
twistiest 11 miles youÕll find anywhere. My new
friend went on to say, Òmy buddy back in Ohio
has a BMW R1150RT, we swap sometimes and
you know I truly enjoy riding that bike.Ó Then
he said the magic phrase: ÒBMW, now thatÕs
another genuine article.Ó It wasnÕt the first time
that I had heard that, but for some reason it
really sunk in. Maybe it was the location, the
two-wheel heaven, the Mecca of all things

motorcycling, whatever the reason I have never
forgotten that encounter. Creating memories
and making new connections are some of the
main reasons that I enjoy traveling on my bike.

IÕve often pondered what makes for a Ògen-
uine article?Ó Like a scene from a favorite
movie I have run that scenario back in DealÕs
Gap many times in my mind. I think the answer
is more than just brand longevity. It is instead a
combination of heritage, national pride, pres-
tige, history and the community. BMW, similar
to Harley-Davidson, has been in continuous
production for over 80 years. Both marques
have an illustrious history of racing, endurance
travels and groundbreaking events. Both are
the national motorcycle of their respective
countries and served their military very well in
past wars. Both use twins. In essence both are
genuine in their focus and commitment to the
two-wheel community at large.

BMW motorcycles stand for German inge-
nuity, long distance comfort, all-weather riding,
durability, understated but elegant designs the
same way that Harley-Davidson stands for the
independent spirit of America, liberty and
freedom. ItÕs no secret that I have a soft spot for
Road Kings, and in my many years of riding I
have met quite a few Harley riders who have a
soft spot for Beemers and wouldnÕt consider
riding any other machines. This may come as a
surprise but current and former Harley riders
constitute the largest group of new BMW
owners. They like to jump from one Ògenuine
articleÓ to another and sometimes keep both. I
think the ultimate would be to have both in
your garage. Enjoy 186 years of continuous
combined history is two wildly different
machines that are surprisingly similar in their
heritage. HereÕs to the craftsmen, visionaries
and two-wheel geniuses of the world. X
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